Abstract: A comprehensive international discussion of the role of markets in higher
education, reflecting on both the political and economic implications of the rising trend
towards introducing market elements in higher education. In the first part are discussed
important topics associated with markets in higher education, such as efficiency, cost-
sharing, quality and information, privatisation and regulation. In the second part, a set of
national chapters analyses the effective and specific complexities of the role of markets
in several national higher education systems.



